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HOW TO USE TREND:!

A Trends drive consumers and consumers
drive sales.

A Trend helps you — well in advance —select
the plants, products or services consumers
want.

A Trends ignite a new business, product,
service or customer experience.

A Trends make you the gatekeeper, influencer
and trend-setter.

A Trends can breathe new life into your
current business.
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BEING AHEAD

The team of trend spotters at Garden Media
has had their finger on the pulse of garden

trends for almost 20 years:

A 2001: The New Living Room

A 2002: Decorating with Containers
A 2006: Grow Your Own Food

A 2008: Gardening for Pollinators

A 2011: Succulents

A 2015: Millennial Gardener

A 2018: Self-Care and Mental Wellness
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ONTEN

01 Cities of the Future

02 Circular Economy

03 Green Collar Jobs

04 Endangered Soll

05 Thinking Outside the House
06 Frog Whisperer

07 Not Just Some Fungi

08 Indigo
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/0% OF THE

WORL Dpépﬁtion
will live in cities by 2050.

Thriving Cities of the
Future will positively impact
well-being and the

environment...

©2019 GARDEN MEDIA GROUP



i
A

Ny, L e
".":'}; 7/////////////

CITY GROWTH

More than ¥ the world lives in cities.

Urbanization improves life, from better
education to more employment

opportunities.
m\}\\\\\\ . SRR LR 55 5 QA L A While cultures are “connected” 24/7, there
L2 i g W AN\ T B i = >y is a new ethos emerging.

People are longing for nature.

Tranquil, plant-filled environments for
business and pleasure are a necessity.

As the world continues to urbanize,
sustainability is key to managing growth.
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THE RISE OF
THE CRD

Central Recreational Districts (CRD) are the
new Central Business Districts (CBD.)

CRD results in 16% higher housing prices,
10% growth in population and jobs, and
attracts 3% more college graduates.

They are urban areas to escape the hustle of
the city, with parks, historic places,
landmarks, and tourist destinations.

The area attracts younger inhabitants for their
“Instagramable” locations and draws people
to urban centers.

Similarly, America In Bloom (AIB) just
launched a new self-assessment program,
Growing Vibrant Communities (GVC). It
measures a community’s commitment and
progress in vitality, flowers, landscapes, urban
forestry, environmental efforts, heritage and
overall impression.

©2019 GARDEN MEDIA GROUP



GREEN
INFRASTRUCTURE

“Green infrastructure and horticulture
combine to create desirable cities in which to
live.

Pretty but functional cities need billions of
plants, especially natives.

We need to know how to propagate, grow
and maintain them in an urbanized
environment. Not every plant will work.

We need an army of ecological landscape
practitioners steeped in horticulture and
ecological land stewardship. And, they need
to be valued, demanded (or mandated) and
supported in their work.”

- Debbie Hamrick, Director of Specialty
Crops, NC Farm Bureau Federation
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URBAN TREES

A Trees everywhere are important, especially
within the green infrastructure of future

cities.

A Trees are a best management strategy for
controlling stormwater runoff, urban heat
island mitigation, and reducing air
pollution.

A Well-placed and managed trees sequester
carbon and reduce energy consumption by
shading buildings in the summer and
reducing wind in the winter.

A According to Jim Zwack at Davey Tree,
creating a well-canopied city is a cost-
effective strategy to improving
communities’ health, resiliency and
economy.
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REGULATION

Architects, designers, urban planners and
g

politicians are forced to reimagine how

green environments are designed in cities.

These leaders need to be influenced by
people who know what they're doing.

Regulation will frame changes to highway
buffer zones, urban forestry, green roofs,

pollinator habitat, community gardens,

new parks, and green stormwater.

Green businesses are the ambassadors of

change by educating people and decision
makers about doing their part.
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ENVISION OUR
CITIES AS
CIRCULAR.

How would they look?

Green. A circular economy

uses nature as a template.

With the help of green I
infrastructure, we can create ‘
new business models. ..
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WHAT IS A CIRCULAR
ECONOMY?

Many remember the days when things were
made to last, items were mended, and
fashions lasted longer than a season.

Now society is consumptive. Just 9% of
materials consumed globally are re-used.

Global consumption tripled since 1970.

67% of global greenhouse gas emissions are
related to material management.

A circular economy minimizes waste and
makes the most of resources. It replaces the
end-of-life concept with restoration.

According to Accenture, it could generate
$4.5 trillion in new output by 2030.
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SOLVE IT

At the GreenBiz Circularity conference in
June, Google’s Chief Sustainability Officer
unveiled a plan for a circular Google.

In July, MIT’s Solve called for innovative
ideas to shift from frequent purchasing to
recycled or biodegradable products.

There are companies selling products, from
nut butters and spices to soap and
mouthwash, in reusable containers.

Big companies such as GM, Annie’s and
Unilever are getting on the circular
bandwagon and mindful of the
opportunities. Unilever’s sustainable brands
grew 46% faster than the rest of the
business in 2018.



GREEN LEADERS

A The circular economy does more with
less. And as leaders in our industry, we
have a responsibility to act sustainably.

A It’s about ensuring our products, where
possible, have a second life. When that’s
not possible, they’re taken apart so we
can re-use the components.

A What do you sell that is renewable,

repairable, reusable and recyclable?

A “Our pots get used up to 5x before they
are discarded. We wash and sanitize
them before each use.” Grady Roscoe,

Wind In The Willows Nursery, SC

A The goal is to deliver customer value
with minimal waste.
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