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How to Use
TRENDS

Trends drive consumers and consumers
drive sales.

Trend helps you — well in advance -
select the plants, products or services
consumers want.

Trends ignite a new business, product,
service or customer experience.

Trends make you the gatekeeper,
influencer and trend-setter.

Trends can breathe new life into your
current business.




Being AHEAD

The team of trend spotters at Garden Media
has had their finger on the pulse of garden
trends for almost 20 years:

2001: Outdoors is the New Living Room
2002: Decorating with Containers

2006: Grow Your Own Food

2006: Sustainable Gardening

2008: Gardening for the Birds and Bees
2011: Succulents

2011: Gardening with a Purpose

2015: Millennial Gardener

2018: Self-Care and Mental Wellness
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From Me to She

There is a new global reality. Each
passing year is the hottest on record,
insects are rapidly disappearing, and we
are buried in our technology.

According to landscape designer
Thomas Rainer, we have driven nature
out of our neighborhoods and cities.

For years it was all about “ME." People
climbing the corporate ladder and
putting “self-care” above all else.

But there is hope.
Now we are seeing the trend swing in

another direction, toward “SHE" -
Mother Nature.




Joy IN NATURE

People are awakening to Mother
Nature to find balance and peace and
are awakening to our responsibility to
help save the Earth.

This awakening cultivates a healthier
relationship with technology, draws
people outside, brings them in touch
with their roots. Gardening is a natural
fit.

Horticulture is essential to solve
climate change, biodiversity loss and
urban eco-system services.

According to author Michael
McCarthy, a modern-day Rachel
Carson, finding joy in nature will help
save the environment, and in turn,
save us.
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The Futureis POSITIVE

American gardeners set a record $47.8
billion in lawn & garden retail sales -
from bulbs to furniture

Average households set a spending
record of $503 — up nearly $100 over the
previous year.

18-34 year olds set a record high, too -
making up 29% of all gardening
households.

Container gardening and landscaping
set new highs in gardening sales, too.

Consumer horticulture creates more
than 2M jobs.



Gardening - indoors or out — is one
defensive measure everyone can
embrace.

83% of landscape architects say the
hottest trend is sustainable designs
using native plants.

As the original green industry we
need to put a stake in the ground
because each of us has a stake in the
future of our planet.

For us to survive, the earth must
thrive.
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Indoor Generation
Screen Age

Golden Hearts

Root to Stem

Silence of the Insects
RoboGardening
Moonstruck

Get Minted
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The Indoor Generation is disconnected from
the natural rhythms, craving to make a
conpection with nature. The indoors is the
new o S.




A new Indoor Generation Report shows
this “social clock society”is staying
indoors all day.

90% of people worldwide spend nearly

22 hours a day inside without enough
daylight or fresh air.

Reports show that Americans spend
approximately 93% of their time
enclosed either indoors or in vehicles.

Children spend on average less than 1
hour per day outside, 50% less than their
parents did as children.
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From Farm
to OFFICE

Over the past 200 years, we have
migrated from fields and farms to
factories and offices.

Instead of basking in nature, people

today are basking in the glow of a screen,
which puts us out of sync with natural
rhythms.

Being part of the “in crowd” is bad for our
health and happiness, fueling higher
rates of obesity, issues with cholesterol
and mental health issues like anxiety,
depression and insomnia.

Daylight and fresh air are not just “nice to
have” - they are what we “need to have'




Indoors IS the new
OUTDOORS

Bringing Mother Nature indoors adds light,
life and fresh air to the indoor generation.

Costa Farms® launched the houseplant
movement in 2008 with their

02 For You® Houseplants with a Purpose
branded collection. The trend has since
exploded.

30% of all households bought at least one
houseplant last year, according to Garden
Research.com.

Pinterest searches for indoor plants is
up 90%, with terrariums, cactus plants and
tropical plants leading the way.

Increasing popularity of biophilic design
moves the outside in, using plants, natural
materials and warm lighting.
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Plant PARENTS

Once considered old fashioned,
houseplants have reached fever pitch.

Spurred on by social media and the
wellbeing craze, Millennials, part of the
“Rent Generation,” have fallen in love
with indoor plants.

They have become “plant parents,” with a
sense of purpose and a new connection
with nature.

According to The New York Times,
wellness-minded Millennials are filling
their voids — both decorative and
emotional — with houseplants.

In the last few years, Millennials were
responsible for 31% of houseplant sales,
according to Garden Research.com.
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