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THE KITCHEN GARDEMNND THE KITCHEN

COUNTER are not the only places plants will pop up
I n 2017. UYn coming year s,
indoors and out z anything, anywhere.

By making gardening a healthy lifestyle choice,
anyone can integrate nature into their lives and

enjoy the health benefits of growing 365 days -a-year.

Garden Medi aAs 2017 Garden

peopl eAs desire to bring

~their everyday lives all year long.
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CLEAN, HEALTHY LIVING

Is also driving changes in the lawn and garden industry.

A growing number of American consumers describe
t hemsel ves as Jhealth conscio
and a majority say they pay close attention to the
ingredients in the food they buy.

Demand for clean food, clean water, clean air, clean

¢ Jggdlcme and clean environments is dramatically shifting
{; people buy plants and products, and garden both
de and out.
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THESE INNOVATIONS DRIVE

the important Millennial market force that wants to grow
their own food, teas, cocktails, beer and medicine. Five
million of the six million
18-34 year olds, according to the 2016 National Gardening
Report.

Two new national organizations are cultivating the love of
gardening and value of plants. One will increase the
number of people who garden and the other will drive
interest in careers in horticulture.

Now more than ever, growing 365 days -a-year is growing
the gardening industry.
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PEAKSEASON

New technology makes growing
365 days-a-year, easy,
affordable and convenient.




PEAK SEASON

Growing clean fresh food is a necessity,
not a luxury

With the demand for organic, local food exceeding
supply, and people choosing to live in smaller
spaces and urban environments, more people will
grow indoors.

Indoor gardening z growing under lights in soil,
hydroponically or aquaponically z is becoming
mainstream and destigmatized. From growing
arugula to bok choy, clean fresh food will be
available to plant, pick and plate every season.

From herbal tea gardens on the window sill and
healing herbs under lights to vitamin -packed
microgreens on the kitchen counter, medicinal
gardens are blooming indoors.

You control the conditions, instead
of Mother Nature controlling you.
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PEAK SEASON 18% o0f people dongt ga

because of limited or no outdoor space.

Growing without the help of Mother Nature -

» A

Indoor gardening stores made just under
$1 billion in 2015 and the market has
grown 8.2% in the last five years.

Increasing consumer focus on healthy
eating habits spurs demand.

66% of parents think children need to be
involved in activities centered around
healthy food.

37% of Millennials and 28% of Boomers
are growing herbs indoors.




PEAK SEASON Technology is making indoor gardening easier
and making indoor gardeners more successful.

Growing smart indoors

Finally, stylish and affordable indoor hydroponic
gardening systems exist.

Growing under lights is forecast to grow 6.3%
each year through 2021, which is faster than the
projected GDP growth rate of 2.2% over the same
time period. (IBISWorld)

Gardening indoors gives anyone living anywhere
access to YGrow 365A fresh =k
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Customers are visiting garden

PEAK SEASON )
o centers up to 8 times a year.

Modern Homesteading helps people ——— ==, P
garden indoors year -round. |

=

—
This new national brand provides inspiration and

education about growing under lights or in water. ., ,NDOOR GARDEN,NG

for the hobbyist

Curated indoor gardening, hydroponic and
aquaponic supplies appeal to all indoor gardeners,
from beginner to advanced.

Millennials are attracted to the smart technology
and endless growing possibilities.

The first department opened to a positive
response at Homestead Gardens in March 2016.
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WELLNESS HOTSPOTS

Forest Bathing for Healthy Living

Developed in Japan in the 1980s, forest bathing is a
cornerstone of preventive health care and natural
healing in Japanese medicine.

Considered by many to be the latest fitness trend to

hit the U.S., forest bathin
i n the forestj and spending
all five senses.

Forest bathing is today where yoga was 30 years ago.

Research shows time spent in nature reduces stress
and increases well-being.
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The Davey Tr ee EXpoaneeting Co mp
WELLNESSHOTSPOTS research takes the new fi e

ecol ogyz further by expl or
health and wellbeing.

Soundscaping

Studies examine how sounds z or the lack of sounds
Z indicate the ecological health of a landscape and
the health of our lives.

Our mental health, wellness and quality of life are
directly affected by trees.

Trees change everyday city sounds z from adding
birdsongs to buffering sirens.

The loss of trees changes the soundscape and
decreases our quality of life, increases stress levels,
affects our mental health and diminishes our ability
to focus.
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WELLN ESS HOTSPOTS The Davey Tree Expert Company says protection

depends on canopy density, species, time of day
and location.

Naturegs Sunscre

Trees provide more than shade to keep people and
homes cool. They actually minimize the harmful
effects of UV rays on skin.

e et 4 F

That AsS? trriegehst actual ly
sunscreen.

According to Purdue University, sitting under a
shade tree provides the equivalent of SPF 10.

Shade trees are as important as a hat or sunglasses
to protect skin from the damaging UV rays,
according to The American Cancer Society.
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WELLNESS HOTSPOTS The O2 For You collection  from Costa Farms

touts the many benefits of indoor plants.

Workplace Wellness

Dr. Ken Pelletier, a pioneer in workplace wellness,
sees a shift from a goal of increased ROI to one of
pursuing ROV (return on value) and creating a culture
of wellness.

Indoor office plants create healthier and happier
workers, lower healthcare costs, increase
productivity, lower absenteeism and reduce turnover.
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