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Syncing with Nature 



It began as a conservation 
movement to get the land 
back to its natural state.   

Now millions of people are ƗrewildingƘ to do the 
same. Whether itƕs syncing to the iCloud, sinking their 
toes in the grass or syncing plants with local 
ecosystems that support wildlife, people want to get 
back in sync with nature.  

People are connecting with Mother Nature, both in an 

au natural way - camping, hiking and gardening - and 

in a connected state using technology, to create a 

more personalized experience. 

Our connection with nature is hardwired. So much so, 

that going on a strenuous hike is considered fun, 

whereas weeding a garden for the same amount of 

time is seen as work or a chore. ƗNatureƘ is easy and 

open to everyone. Gardening is seen as a chore. 

And people are taking technology into nature for 

exploration, education and entertainment.  

Whether catering to an adult demographic or younger 

groups, these initiatives and outdoor excursions 

encourage people to feed their need for technology 

while at the same time breaking from their tech 

obsession and opt for fresh air. 
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Connected   
Greenery  

We walk, talk and sleep with our phones.  

Now, people are getting plugged-in outside, 

too, syncing garden habits with technology 

and garden hobbyist with each other. People 

want to be successful with plants without a lot 

of work or information. To do this, they are 

turning to technology to help grow plants both 

indoors and in the garden.  
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Newly enhanced dig i ta l  tools  make gardening 
more approachable for  younger  generat ions 
wi th  l imi ted gardening knowledge. 

Modern systems, like the sleekly designed Nest, work on the Ɣone home, one 

appƕ model. They are focused on ease of use and connectivity in which people 

can wirelessly and remotely control what happens in their home and garden.  
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DonČt count boomers out of the connectivity.  
Despite popular opinion, 46- to 64-year-olds spend more money on technology than 

any other demographic. And one in ˑve of them now use social media every day, up 

from one in 10 last year. They see social as a way to get something done -- whether 

that's something at work or staying in touch with gardening peers. 
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The in-store shopping 
exper ience has gone 
f rom purchasing to  
browsing.  

To continue driving sales, 

independent retailers must provide 

the customer with two experiences: 

one they interact with digitally from 

their home and one that inspires them 

in-store.  

Mobile coupons and proximity 

marketing are growing as a driving 

force in purchasing decisions.  
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mT̀ECHtqd 
NaTECHure is the intersection of two of 

the hottest trends in education: 

technology and nature.  

It combines virtual and augmented reality 

to engage kids with gardening, health 

and ˑtness in fun, new ways.   
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With Generation Z, born 1995-
2009, being the most sedentary 
generation in American history,  

Itƕs vital to get children, and their parents outdoors. 

Create adventures that layer mysteries, stories, 

and puzzle-solving over unpredictable 

environments ƒ or backyards. Whether itƕs 

camping on The White House lawn, attending 

outdoor kindergarten or using a motor-sensory 

shovel, experiences that heighten the senses and 

get people outside playing are necessary.  

Whether running, playing, storytelling, or even 

geocaching, NaTECHure has the potential to 

mobilize a new generation of nature lovers.  

It will get people oː the couch, outside and 

digging in the dirt again. 
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Horticulture is intrinsically tied to health 
and wellness.  

People are putting their health ˑrst, 
from what we put in our mouths and on 
our bodies or the environment, even 
when weƕre on vacation. 

.  

WELLTALITY 
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Welltality, a trend in the 
hospitality industry, is cashing in 
on the benefits of plants.  

Hotels are becoming destination locations 

with living walls, indoor forests and serving 

locally grown food.  

From helping people heal faster, concentrate 

better and elevating peopleƕs moods, 

greenery is incorporated throughout the 

guest experience.  

With the help of O2 For You­ ƔPlants with a 

Purpose,ƕ consumer awareness of the beneˑts 

will only grow.  
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