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Connected
Greenery ™

We wal k, talk and sl ee
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Newly enhanced digital tools make gardening
more approachable for younger generations
with limited gardening knowledge.

Modern systems, |i ke the sl eekly designed Nest,
apphh model. They are focused on ease of use and
can wirelessly and remotely control what happen
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The in-store shopping
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Welltality, a trend in the
hospitality industry, is cashing in
on the benefits of plants.
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